
Transforming Schools Into Oases of Health

ACTIONCHALLENGE CHANGE
Students deserve to learn in a 
healthy environment.  

According to No Kid Hungry, a cam-
paign to end child hunger, about 1 in 5 
children are not getting enough food. 
For so many of these children, es-
pecially in low-income areas, school 
might be the only place where they 
can receive healthy food. That’s why 
leaders in the childhood obesity move-
ment have long tried to encourage the 
USDA to lead on setting healthy food 
standards in schools. However, so far 
they have struggled to create a tipping 
point with large numbers of individu-
als and families calling for action.

Leaders across the country led cam-
paigns through PreventObesity.net, 
and mobilized more than 230,000 Sup-
porters to raise their voices in support 
of two key rules: limiting the types of 
food and drinks that can be advertised 
in schools, and strengthening competi-
tive foods guidelines around the types 
of foods that can be sold outside of 
school meal programs—for example, 
in vending machines or school stores.

PreventObesity.net Supporters submit-
ted the vast majority of total comments 
received by the USDA around the food 
marketing and competitive foods rules. 
Leaders were able to reach thousands 
more advocates than just those in their 
own personal and organizational net-
works. Encouraged by the overwhelm-
ing sentiments from Supporters, the 
USDA moved forward with implement-
ing stronger competitive foods and 
food marketing guidelines. Agriculture 
Secretary Tom Vilsack and First Lady 
Michelle Obama unveiled final nutri-
tional standards in January 2012, and 
schools began to implement them the 
next school year. Because of the support 
of the network, school meals are the 
healthiest they have been in decades. 

Mobilize a critical mass to push for 
healthier food guidelines in schools.

School meals are the healthiest they 
have been in decades.

Campaigns

moved by  Netcentric



 Empowering Low-Income City Kids to Walk, Run and Bike

ACTIONCHALLENGE CHANGE
Kids need opportunities and safe 
spaces for physical activity. 

Walking and biking are easy and fun 
ways for kids to meet the standard 
one hour of physical activity per day, 
but low-income neighborhoods of-
ten don’t have safe walking and bik-
ing routes. Partly due to this problem, 
studies have found that kids who grow 
up in poorer neighborhoods often have 
lower rates of physical activity and 
higher rates of obesity. POWER, an 
American Heart Association grantee 
in San Francisco, California, saw a so-
lution for helping improve the health 
of their city’s low-income children: ac-
cess to free bikes and safe bike paths 
across the city. The Board of Supervi-
sors of San Francisco was set to vote 
on a measure to fund this initiative, 
and POWER needed local citizens to 
voice their support. 

Since Katrina Sices, a youth advocate 
at POWER, was a PreventObesity.net 
Leader, she was able to reach 2,000 
Supporters in San Francisco, Califor-
nia, just days before a critical meeting 
of the Board of Supervisors, when the 
program was to be reviewed. Katrina’s 
outreach to local PreventObesity.net 
Supporters – who lived in only a few zip 
codes – quickly encouraged more than 
100 citizens to reach out to the Board 
in just a few hours. 

The Board of Supervisors approved 
the program unanimously, and Mayor 
Ed Lee later approved an ordinance to 
make bicycles and safe streets an op-
portunity for everyone. Based on this 
momentum, POWER has been able to 
distribute over 800 bicycles to low-in-
come youth from communities of col-
or, as well as offer bike builds and bike 
safety trainings. POWER also worked 
with the San Francisco Police Depart-
ment to ensure that bicycles recovered 
and owned by the city were made avail-
able to underserved communities, and 
is continuing work with local transpor-
tation officials to make sure streets are 
safe for physical activity across the city.

Activate local Supporters at a crucial 
policy decision point.

San Francisco’s children now have 
access to bikes and safe paths.
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Ensuring Kids Have Healthy School Days

ACTIONCHALLENGE CHANGE
The healthy option should be the 
easy option for kids in school.

Schools are a key part of children’s 
lives. Given that children spend a large 
part of their formative years there, 
school is not only a place of learn-
ing but the most important kitchen 
for children outside the home. Kids 
can consume up to half of their daily 
calories in school, so it has long been 
important to set high standards for 
nutrition. Since 2004, Seattle schools 
have led the way in setting some of 
strongest rules on what kids can buy 
in vending machines. But those stan-
dards were almost cast aside by the 
Seattle School Board in 2011, poten-
tially setting a bad precedent across 
the country.

Beacuse Carolyn Kramer, executive 
director of the Seattle-based child 
health organization Treeswing, was a 
PreventObesity.net Leader, she was 
able to reach out to thousands of child-
hood obesity prevention supporters in 
Washington state, asking them to en-
courage the school board to maintain 
strong nutritional requirements. The 
eight-member school board quickly 
heard from parents and school reform 
leaders across the country, decrying 
the proposed change in standards.

Carolyn’s efforts worked. Four school 
board members responded directly to 
action takers, pledging that they would 
move to maintain the nutritional policy 
if it was ever officially challenged. The 
policy remains in effect. A few months 
later, Carolyn was able to build on this 
momentum and work with the same 
local leaders on a similar effort to en-
sure Seattle schools wouldn’t allow 
companies to market unhealthy prod-
ucts to students on school grounds. 
That campaign also was a success.

Encourage Seattle residents to voice 
their support for healthy school  
nutrition standards.

Seattle’s healthy nutritional  
standards are being strengthened.

Campaigns
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Bringing Healthier Options to the Breakfast Table

ACTIONCHALLENGE CHANGE
Kids’ cereals are chock-full of 
calories, sugar and other unhealthy 
ingredients.

All parents want their kids to start 
their day right. But most cereals ad-
vertised to kids are high in sugar, so-
dium and other unhealthy ingredients. 
Kelly Brownell and the staff at the Yale 
Rudd Center for Food Policy & Obe-
sity have sounded the drum on this for 
years with their Cereal FACTS report. 
But after an initial news bump when 
the report was released, the message 
was lost. Cereal companies need to 
know that children should be able to 
start their day with a healthy meal.

The Rudd Center worked with Pre-
ventObesity.net on an email-based 
campaign to ask the big three cereal 
companies – Post, General Mills and 
Kellogg’s – to market only their health-
iest cereals to children. Nearly 17,000 
people took action, pressuring compa-
nies to do more to market the healthy 
items they already offer consumers 
and offering suggestions based on the 
findings from the FACTS report.

After receiving thousands of letters 
from concerned consumers, Post 
Brands sent a letter to PreventObesity.
net. A Post representative wrote that 
the company believes “it is up to each 
individual to determine what meets 
their needs and preferences, expec-
tations and dietary needs.” Although 
the company didn’t change its market-
ing policy, the letter shows it is feel-
ing the pressure from advocates. While 
only an interim step toward healthier 
breakfasts, Post’s response shows that 
they are paying attention to the voices 
of those working to ensure all children 
grow up at a healthy weight.

Pressure companies to market 
healthier cereals to children.

Thousands took action, and one  
cereal company responded.
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